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Summary of Key Findings
The table below shows the economic impact of the discovery of Richard III on the visitor economy in Leicester from the time of discovery to immediately before the week of
activities surrounding the re-interment. The figures are based on the best available data at the time of producing the report and the previous experience of Focus Consultants
using industry accepted methodologies.
The findings should be further tested when additional visitor number and spend data for this time period have been produced. To ensure the accuracy of the data we would
also recommend that the calculations are further tested following the availability of primary data from both visitors and local businesses. This is further discussed later in the
report.

Economic Benefits to Leicester as a result of the Discovery of King Richard III
Outcomes

Additional Economic Impact

Actual Increase in Visitors 2012-2013

2.6%

Assumed Increase in Visitors 2012-2014

5.0%

Additional Visitors Attracted to Leicester overall

830,083

Additional Visitors Attracted to Leicester as a result of Richard III

622,562

Additional Visitor Spend in the Leicester as a result of Richard III

£54,625,048

Additional FTE Jobs Created in Leicester as a result of Richard III

1,012

Impact on Gross Value Added (GVA) in Leicester as a result of Richard III

£79,082,740

Value of Richard III Volunteering to Leicester as a result of Richard III

£118,566

The economic impact of this discovery will clearly be ongoing. The above figures should be continued to be monitored by the partnership over future years to understand the
longer term impacts of the discovery on Leicester.
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1.0 Introduction

‘Since the discovery of the body of King Richard III in 2012, we’ve seen a

In August 2012, the University of Leicester, in collaboration with the Richard III

significant rise in interest in Leicester and in the number of visitors coming here….
People have come from all over the world to explore his story in the city and the

Society and Leicester City Council, began one of the most ambitious
archaeological projects ever attempted: no less than a search for the lost grave of

surrounding area. This interest in Leicester will grow further with the recent
opening of the King Richard III Visitor Centre and after the king is reinterred in

King Richard III. The last English king to die in battle.

Leicester Cathedral in March 2015.’
Leicester Tourism Action Plan 2015-2020

Incredibly, the excavation uncovered not only the friary of Grey Friars but also a
battle-scarred skeleton with spinal curvature. On 4th February 2013, the University

1.1

Purpose

announced to the world's press that these were the remains of King Richard III.
Source: University of Leicester Website 2015

The purpose of this economic impact assessment document is to capture the

As well as solving one of the country’s last remaining historical mysteries this

economic benefits that the discovery of King Richard III has had on the visitor
economy of Leicester from the discovery to the week before the re-interment.

discovery has also put the media spotlight on Leicester – over 140 media
organisations from across the globe are anticipated to cover the re-interment.

Excluding the actual week of the re-interment is deliberate. In this unique period,
Leicester benefited from unprecedented and probably never to be repeated levels

As highlighted by one of the stakeholders interviewed:

of visitors. Concentrating on the earlier period will allow partners to set more
realistic targets for capturing the economic legacy going forward.

‘The discovery of Richard III has singularly put a pin in the map for Leicester, a

This report uses qualitative and quantitative data to capture both the tangible and

place where no one was even looking for a pin in the past. As stewards of the
county we now have a responsibility to make the most of this legacy.’

less tangible benefits of the discovery:

Quote from stakeholder - March 2015




Tangible: e.g. revenue generated job opportunities and
Less Tangible: e.g. enhanced image, improved partnerships.

Within the short period since the discovery, the partners involved in the discovery
have already begun to develop this Richard III legacy for the city. This includes

The report also sets a framework for measuring the economic benefits into the

the creation of a new visitor centre and the re-interment of the remains within
Leicester Cathedral.

future, ensuring that the legacy of Richard III can continue to be monitored. A
toolkit has also been produced which provides a step-by-step approach to

These developments, and other benefits derived from the discovery such as the

calculating the ongoing Economic Impact of the discovery of Richard III on the
Leicester Economy beyond the period reviewed by this report.

media coverage and increased profile of the city, will all have an impact on the
economic situation for Leicester and its residents. Indeed, there has already been
a considerable amount of discussion surrounding this topic including:

3

The Discovery of Richard III in Leicester Economic Impact Assessment

2.0 Methodology

2.3

The methodology used to undertake this work has been outlined below.

2.1

Timeline Analysis and Consultation

Economic Impact Calculations – Quantifying the
Economic Impact of Richard III on Leicester’s Visitor
Economy

This section outlines the approach that has been taken to estimating the economic
impact of the discovery of Richard III on the Leicester Economy.

This section first analyses the timeline of related activity following the discovery of
Richard III.

It provides a review of the key features of the economic impact methodology and
terminology used and details the calculations undertaken.

It then highlights information collated through consultation with local partners and
stakeholders and through an analysis of relevant strategies, to begin to capture the

Two subsections have been considered within this analysis:

economic legacy of the discovery of King Richard III on Leicester’s visitor
economy.
The information from the timeline analysis and consultation has then been
analysed to pull out the key areas of economic benefit that the discovery of Richard
III has had on the city and for its residents.

2.2

Estimating Visitor Growth

This section uses available data to make assumptions about the increase in visitor
numbers to Leicester since the discovery of Richard III.
It investigates the change in position for the city with regards to a variety of
economic factors since the discovery of Richard III in Leicester.

The findings are

then used to quantify the assumed increase in visitors to the city – these figures
are then further applied in the later economic impact assessment calculations.
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The Economic Impact of the Temporary Exhibition on Leicester



The Economic Impact of the new Visitor Centre.
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3.0

Timeline Analysis and Consultation

To understand the impact that Richard III has had on Leicester we must first

April 2013:

understand the timeline of the discovery, how the story has been shared with the



50,000th visitor welcomed to temporary exhibition.

public and the investments made by partners and stakeholders. This information
has

been

taken

from

the

Leicester

City

Council

Website

and

from

June 2013:


www.richardinleicester.com.

City Mayor reveals plans to move Leicester’s monument to Richard III from
Castle Gardens to a new public garden to be created at Leicester Cathedral.

3.1



Timeline of Discovery

A facial reconstruction of King Richard III, created by forensic artists goes on
tour of the UK, starting at Leicester’s Guildhall.



February 2013:


The University of Leicester announces that the skeleton exhumed is, beyond

Leicester City Council launches new programme of events to celebrate the life
of Richard III, including guided walks and talks with key archaeologists.

reasonable doubt, King Richard III.



First screening of Richard III: The King in the Car Park – Channel 4

July 2013:

documentary telling the story of the excavation and scientific investigation.



A reconstruction of King Richard’s head, commissioned by the Richard III

Richard III marketing campaign.


Society and created by experts from Dundee University, is unveiled.


The University of Leicester win HEIST Award for education for the Search for

Leicester City Council launches ‘Window Walk’ – an outdoor exhibition

A new Cathedral Quarter Partnership – made up of the city and county
councils, Leicester Cathedral and the University of Leicester – is formed.

screening empty shop fronts, which tell the story of Richard III.


Richard III: Leicester’s Search for a King exhibition opens at the Guildhall.

August 2013:



Richard III short break packages launched by Leicestershire Promotions.





Blue Badge Guide walking tour of King Richard III Leicester begins.

space which will connect the city’s retail area with historical gems including The



Exhibition depicting the life of Richard III opens at Bosworth Battlefield.

Guildhall and Leicester Cathedral – as well as the King Richard III Visitor

Construction begins on Leicester’s £3.9 million Jubilee Square - a modern

Centre.
March 2013:


Richard III travelling exhibition visits city libraries.

September 2013:



Visitor figures at Bosworth Battlefield Heritage Centre almost double.



More than 400 visitors book on to Leicestershire Promotions’ one-day ‘The
King’s Tour’.
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A Richard III walking trail is launched.
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A new Pitkin Guide Book entitled Richard III: The Leicester Connection is

January 2014:

launched.



Richard III’s skeleton was exhumed from the Greyfriars Church.

Leicestershire County Council leader announces plans to contribute £250,000


towards the redevelopment of Cathedral Gardens, including a £75,000 piece of
public artwork.

Richard Buckley, Leader of dig for Richard III is nominated for Archaeologist of
the Year 2014.


November 2013:


Great British Railway Journey’s screens on BBC 1 and features a visit to where

Designers, Dallas Pierce Quintero, chosen to produce the piece of artwork for
Cathedral Gardens.

Work begins to transform Leicester Cathedral’s gardens and to reconstruct
nearby Peacock Lane and St Martins.

July 2014:



Construction work begins on the £4 million King Richard lll Visitor Centre.





The University of Leicester is awarded the Queen’s Anniversary Prize for



KRIII Visitor Centre Opens its doors for the first time.

Higher and Further Education for inter-connected research and expertise in

August 2014:

history, heritage and archaeology, highlighted by the discovery of Richard III.



Work begins in the Cathedral, making alterations ready for the re-interment.

Richard III: Leicester’s Search for a King exhibition at the Guildhall declared
runner up in the Tourism Experience of the Year at the Leicester and

September 2014:

Leicestershire Excellence in Tourism Awards.



Announced that the Cardinal Archbishop of Westminster and the Archbishop of
Canterbury will both be taking part in services in Leicester Cathedral to mark

December 2013:



the re-interment of Richard III.

The University of Leicester is awarded Research Project of the Year at the
Times Higher Education Awards for work on the discovery of Richard III.

October 2014

150,000th visitor is welcomed to Richard III: Leicester’s Search for a King



King Richard III Composer Commissioned.

Exhibition at the Guildhall.
November 2014:


The King Richard III Visitor Centre in Leicester wins the UK category of the
‘British Guild of Travel Writers’ Top Annual Tourism Awards.

December 2014:


Online ballot for 200 invitations for each of the three King Richard III services in
Leicester Cathedral.



Analysis of all the available evidence confirms identity of King Richard III to the
point of 99.999.
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January 2015:


The King Richard III Visitor Centre named as one of the world's hottest new

Research on these areas was undertaken through consultation with stakeholders

attractions for 2015 by travel guide Lonely Planet.

and a request for information amongst project partners to collate data in these
areas to inform the work. A variety of quantitative and qualitative work was

February 2015:


collected.

The King's cortege procession route announced for a ceremonial procession
bringing King Richard III’s remains to their final resting place in the Cathedral.

The information was supplemented by a high level review of relevant strategy.

3.3

March 2015:


Channel 4 announces reburial coverage plans, including a week of special

Data Gathered through the Consultation and a Request
for Information from Project Partners

services.
Data was gathered from a range of organisations including:
Source: Leicester City Council Website and www.kingrichardinleicester.com



Leicester City Council



Leicester Cathedral



University of Leicester

From a review of the timeline we can begin to understand the key areas of impact



Richard III Visitor Centre

that the discovery of Richard III and the subsequent events have had on the



East Midlands Chamber

Leicester economy. These are:



Leicestershire Promotions



Tourism Impacts and Visitor Numbers

3.3.1 Key Areas of Impact



Employment Opportunities



Civic Pride and Profile of the City



Profile of the University



Impact for the Cathedral



Partnerships and Stakeholder Links



Business Impacts.

3.2

Timeline Summary

The key findings from the review are shown below:

3.3.2 Profile of the City
The project has clearly raised the profile of Leicester – evidence of this is
highlighted below:

Each of these key areas of impact has been considered in more detail over the
following pages.
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There has been significant documentary coverage on Channel 4.

The University of Leicester have provided the following Richard III-related social



The re-interment is expected to be covered by 140 global media organisations.

media stats for @UoLNewsCentre.



Listing in the travel guide Lonely Planet.



The Temporary Exhibition in the Guildhall

As one stakeholder highlighted:
‘The city will never be the same again’
Quote from stakeholder - March 2015



113 of these included pictures



16 of these included videos



Richard III tweets were favourited 861 times



They were retweeted 1,300 times, often by journalists or news accounts



241 new accounts followed us, taking the total up to 1,068, representing a 29%
increase in followers

Source: The University of Leicester

Information from the University of Leicester on the value of the media coverage for
Richard III is shown below. The information covers the two month period following

The discovery has also gained the following social media coverage and followers:

the press conference confirming that the remains were those of Richard III.



Articles appeared in publications in 27 different countries, this included 46

2015 has 3,819 likes.


articles in the USA.


Facebook.com/kingrichardleicester was set up in August 2012 and as March

The Advertising Value Equivalency (AVE) of this was estimated at £521,530.

Twitter.com/RichardIIILeics was set up in October 2012 and as of March 2015
has 2,745 followers.

Advertising Value Equivalency (AVE) is what editorial coverage would cost if it

Source: Leicestershire Promotions, Go Leicestershire

were advertising space (or time).


The readership of these publications is 299,792,749.

As one stakeholder highlighted:
‘You can’t buy that sort of publicity’

Source: The University of Leicester

Quote from stakeholder - March 2015

Information from the University of Leicester also highlights that ‘Following the press
conference confirming the Royal identity in February 2013 ‘Richard III’ and

The impact on the University Press Team was highlighted as ‘transformative’. As a

‘Leicester’ trended on Twitter for 24 hours as breakfast TV and morning papers

result of the discovery the team have started producing their content which

reported the story in successive time zones. That evening’s Channel 4

broadcasters are using in their own right. They used a variety of media forms to

documentary on the project was the broadcaster’s highest rated show of the year.

help spread the message, including one of the professors who did some work

The equivalent value of the international media coverage generated by all this has

around what Richard III might have sounded like and this was covered by news

been calculated at £2 million.’

teams across the world.

Source: The University of Leicester
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3.3.3 Impact on Visitor Numbers to Leicester – Richard III Attractions

6,880 people viewed the Richard III dig site when it was opened to the public
for 6 days in September 2012.

Feedback from stakeholders also shows that the discovery of Richard III has had a
positive influence on tourism in Leicester.

b. Visitors to the Temporary Exhibition

As highlighted by one stakeholder:



th

The Richard III Temporary Exhibition opened on 8 February 2013 and ended
th

on 8 June 2014. During this period the Guildhall had 201,653 visitors.


‘Richard has gained global attention – with the addition of Richard III, Leicester

Survey data from visitors to the temporary exhibition demonstrates that there is

now has the beginnings of a heritage cluster – It is building up a portfolio of an offer

a great deal of interest in Richard III outside of Leicester itself. From April 2013

for tourists’

- March 2014, 31% of visitors came from the county and 46% came from other
parts of the UK and abroad.

Quote from stakeholder - March 2015

Leicester is geographically well placed to capitalise on the discovery of Richard III
in terms of attracting additional visitors as:


26 million people live within a two hour drive of Leicester.



Significant transport links with Leicester being just over an hour from

As one stakeholder highlighted:
‘The Temporary Gallery was a great success – There were huge queues when
it opened’

St Pancras International, London.


The greatest frequency of trains of any East Midlands location.



Links to Europe via Channel Tunnel available from the same London station.



Cross country links from Birmingham, Peterborough and beyond.



Close proximity and good connections from two M1 junctions.



Strong cross-country links (by Road eg A50, A14)



East Midlands Airport.

Quote from stakeholder - March 2015

c. Richard III Visitors Centre Visitors


th

th

Since opening on 26 July 2014, to 7 March 2015, total visitors have been
circa 40,000. Approximately 800 school children have visited.



Of the UK visitors, a large proportion come from within the LE postcode area,
with areas along the M1 corridor also well represented, particularly

Stakeholders have provided us with the following information on visitor numbers to

Nottinghamshire and Northamptonshire.


Richard III attractions:

Overseas visitors have been well represented from around the world including
the USA, Canada, Australia, New Zealand, Germany, Holland, and Sweden.

a. The Richard III Archaeological Dig Open Days
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d. Cathedral

report. Some of the benefits of the discovery will be felt outside of Leicester and in
the wider county.



Staff at the Cathedral highlighted that many people who visit the exhibitions
also visited the Cathedral.



3.3.5 Employment

This is supported by visitor statistics captured through an onsite questionnaire
which showed that 58% of people surveyed who visited the temporary

The employment impacts of the discovery of Richard III could be direct – i.e.

exhibition also visited the Cathedral.

through new jobs in the visitor attractions, or indirect jobs i.e. created through
additional visitor spend and associated supply chains.

3.3.4 Impact on Other Tourism Attractions
These new jobs will help to create opportunities for Leicester residents, particularly

The increase in visitors relating to Richard III could also have an impact on other

young people and those unable to work full time as we know that:

attractions in the wider Leicestershire area.

• The sector is a significant source of employment for those unable to work full-time

Visitor consultation at the temporary exhibition shows that 37% of the people

– almost 48% work part-time, compared with the UK average of 18%.

surveyed who visited the temporary exhibition also visited Bosworth Battlefield.

• The average UK business has 19% of its staff aged under 30. Tourism
businesses have 39%.

Visitors to Bosworth Battle Field can be seen in the table below – there was a clear

• 35,600 new apprenticeships were created in hospitality during 2013.

increase in visitor numbers in 2013/2014.

Source: The Voice of Tourism Report (2014)

a. Direct Jobs
Consultation with stakeholders has identified the following direct job opportunities
that have been created or would be created in future as a result of Richard III.
These jobs have been highlighted from speaking to a sample of stakeholders. We
would suggest that a further audit is undertaken to ensure that all new jobs are
captured.
The fact that visitors may combine their trip with a visit to an attraction outside of
Leicester needs to be reflected in our economic impact calculations later in the
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b. Indirect Jobs

b. Temporary Exhibition

The Tourism, Growth and Jobs Report – Deloitte (2013) identified that: Since 2010

It is anticipated that there were 1,235.5 hours of volunteering in the exhibition and

tourism has been the fastest growing sector in the UK in employment terms and

events around the exhibition.

was responsible for one-third of the net increase in UK jobs between 2010 and
2012. 900,000 jobs were created. Almost 300,000 were in Tourism.

c. Cathedral

Source: Tourism, Growth and Jobs Report – Deloitte (2013)

Discussions with the Cathedral highlighted that they have recruited volunteers
In addition to this the city council also revealed in October 2014 that: ‘More than

quite seriously as a result of RIII.

3,400 jobs have been created in the city since the launch of Leicester’s Economic

approach to recruiting and managing their volunteers.

They have also taken a more professional

Action plan two years ago’
They estimate that they have probably taken on about 50 volunteers as a result of

Source: Leicester City Council

the discovery if Richard III, up from a core team of about 12.
If we apply the national trends to these figures it would suggest that of these 3,400
jobs created in Leicester approximately one third (1,133) were created in the
tourism industry.

3.3.7 Partnerships

Many of these could be as a result of Richard III – this will be

further tested later in the report.
The timeline of activities highlights the formation of the new Cathedral Quarter

3.3.6

Volunteering Opportunities

Partnership, made up of leaders from the city and county councils, Leicester
Cathedral and the University of Leicester.

Consultation with stakeholders identified the following volunteering opportunities
that had been created as a result of Richard III.

Stakeholders told us that this partnership has been very successful in delivering
the Richard III projects. It was particularly noted that the City and County had a

a. Richard III Visitor Centre

very strong working relationship on the project.

The Richard III Visitor Centre currently has approximately 30 volunteers.

The Cathedral highlighted that their religious viewpoint on the partnership was
respected by partners.
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The University also highlighted how the strength of this partnership has enabled
the successful delivery of the scheme, highlighting that there are not many groups

Discussions with the University of Leicester also highlighted the following:

who could develop a high quality visitor centre in such a short space of time.
‘Richard III was undoubtedly a pinnacle for the organisation and the School of

3.3.8 Profile of the University

Archaeology and Ancient History. It won plaudits from archaeologists and
historians, and resulted in a significant rise in enquires (119%) to study

Consultation with stakeholders highlighted that the University of Leicester had

archaeology.
On the back of this publicity, the University’s reputation, measured through its

managed their role in the discovery well.

regular tracking, increased from 5.8 to 6.2 out of 10 – “passing” a number of

As one stakeholder highlighted:
‘University has handled it with aplomb’

competitors.

Quote from Stakeholder - March 2015

Source: University of Leicester - March 2015

Discussions with the University press team highlighted how the profile of the
University had been raised in terms of both the academia and the university’s
ability to deliver high profile projects.
‘It has changed the way people perceive the University’
Quote from University - March 2015

This success has also been noted in the press. In March 2014, The Guardian
stated the following:
‘The discovery of Richard III’s body underneath a Leicester car park was one of the
most successful UK university media operations ever.’
Source: Guardian March 2014

Earlier, in February 2013 when the University first announced the discovery, The
Guardian described it as
‘The most extraordinary press conference ever held at any UK university.’
Source: Guardian February 2013
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4.0 Visitor Numbers – Estimating Visitor Growth

Accommodation and Food Services
The number of accommodation and food services businesses in Leicester has

Understanding the impact of the additional visitors to Leicester since the discovery

grown by 9.8% since 2011 to 2014 compared to 2.56% in the East Midlands.

will be crucial to understanding the economic benefits for the city.
Arts, Entertainment and Recreation Businesses
Data on visitor numbers to Leicester is available for 2012 and 2013 which shows

The number of arts, entertainment and recreation businesses in the City has grown

there was an increase of 2.6% in overall visitor numbers from 2012 to 2013.

by 13.48% from 2011 – 2014 whilst in the East Midlands the growth has been just

Source: Leicester STEAM Report 2013. However, this data is not yet available for

0.4%.

2014 or the early part of 2015.
Visits to Other Local Attractions
To understand the total impact of the discovery of Richard III on Leicester we

Visits to all City Museums and Heritage sites have increase by 11% from 2011/12

therefore need to make some assumptions about potential visitor figures for these

to 2013/14.

years.

This section outlines how we have estimated these figures, based on

available data charting trends in the local economy and national tourism trends.

Hotel Occupancy Figure
There has been an increase in hotel occupancy from 2014 to 2015 in Leicester of

Statistics collated in the previous section were from a stakeholder and partner
consultation exercise.

5%.

Here we have pulled out the more economic statistics

provided and combined them with an analysis of the local economic situation. We
have used this information to assess the impact on the local economy in Leicester
since the discovery of King Richard III.

From this we have made some

assumptions about estimated visitor numbers. Some of the data used is
commercially sensitive and cannot be revealed in this report but the data that is in
the public domain includes:
Retail
The number of retail businesses in Leicester has increased by 4.42% between
2011 and 2014 compared to just a 0.31% increase in the region.
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4.1

Implications for Visitor Numbers

Whilst recognising that there will be other factors influencing these changes, it can

Therefore in the following sections, in order to calculate the economic impact of

be reasonably assumed for the purpose of determining the likely economic impact

additional visitors to the City, we will look at the additional visitors in the City in

that there has been between a 5-11% increase in activity in Leicester since the

2013 compared to 2012 and estimate the number of additional visitors in 2014

discovery of King Richard III - this will have resulted in a positive economic impact.

compared to the baseline figures of 2012. We also estimate the visitor numbers for

This is shown below:

the first quarter of 2015, up to the 20 March.

th

Drawing on the key data sources from partners that focus on the visitor economy
we know that:


There has been a 5% increase in occupancy rates from 2013 to 2014.



Visits to City Museums and heritage sites have increased by 11% from 2011/12
to 2013/14.



The number of accommodation and food service businesses in Leicester has
grown by 9.8%.

Assuming that a proportion of the additional visitors will be from Leicester itself and
therefore the economic impact will be minimal as they would have been spending
their money in the city anyway then it would be reasonable to assume that there
has been around a 5% increase in visitors to the City since the discovery.
This estimate is based on trend analysis as well as analysis of the data collected
by partners.
We know from STEAM data that visitor numbers did not increase in the City in the
last quarter of 2012. Therefore it can be assumed that the impact was not felt in
the City until it was revealed that the remains excavated were those of King
Richard III.

14
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5.0 Economic Impact Calculations – Quantifying the
Economic Impact of Richard III on Leicester

5.1

Economic Impact Assessment Principles

Before we detail the findings we have first highlighted below some of the key
This section outlines the approach that has been taken to estimate what the impact

principles and features used in the economic impact calculations. We have also

of the discovery of Richard III has been on the Leicester Economy.

included a glossary of the terminology used.

It provides a review of the key features of the economic impact assessment

a. Key Features of the Economic Impact Assessment

methodology and terminology used and details the calculations undertaken.


The approach taken is rooted in HM Treasury ‘Green Book’ methodology, using

We have particularly focussed the research on the quantifiable estimated

a mix of relevant technical guidance and judgements, primary data or standard

economic impacts that the discovery has had on:

assumptions for key economic factors.


When using data sources to inform calculations we have applied the following



Number of additional day and night visitors

approach:



Increase in visitor spend



Use of primary sources where possible.



Direct and indirect employment



Where possible use of data from the project team.



Gross Value Added (GVA).



Where primary data is not available we have used standard assumptions.

As part of the research we have also quantified the economic value of the

b. Economic Impact Terminology Used in the Calculations - Glossary

additional volunteering that has taken place in the city as a result of the discovery.
The research undertaken has been designed to estimate the total effect of the
Within this research we have looked at two subsections:

discovery of Richard III on the City of Leicester. This means considering a wide
range of consequential or induced effects as well as the immediate effects.



The Economic Impact of the Temporary Exhibition at the Guildhall



The Economic Impact of the King Richard III Visitor Centre.

Throughout the calculations a variety of factors have been applied to capture this –
these are explained overleaf.
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5.2.2 Project Specific Economic Impact Constraints

Multiplier effects: The further economic activity (jobs, expenditure or income)
that is associated with additional local income, local supplier purchases and



longer term effects of the intervention. Multipliers can be both indirect and

At the time of the study, STEAM data was not available to quantify the 2014

induced:

tourism statistics for Leicester. Assumptions have therefore been made about



Indirect: The effects of purchases made as a result of the intervention, and

these visitor figures based on available economic data – it is recommended

further purchases associated with linked firms along the supply chain.

that the economic impact calculations are reassessed when this STEAM

Induced: The effects associated with local expenditure as a result of those

2014becomes available.



who derive incomes from the direct and supply linkage impacts of the


project over a set period of time.




Due to limited timescales for the study some calculations have been based on

Deadweight: The outputs that would have occurred without and regardless of

informed assumptions. Where this is the case we recommend that further

the intervention.

research needs is undertaken to verify these assumptions.

Displacement: The proportion of intervention outputs accounted for by
reduced outputs elsewhere in the target area.

Not discounting all of the above it must be noted that the approach taken is

Leakage: The proportion of outputs that benefit those outside of the

cost effective, comparable and is built on economic convention.

intervention's target area or group.

5.3
5.2

Limitations of Economic Impact Assessments

Calculating the Number of Additional Day and Overnight
Visitors to Leicester as a Result of Richard III

It is important to recognise that there are limitations to any economic impact

Calculating the number of additional visitors to Leicester that have visited as a

assessment. Below we have listed both the limitations that are applicable to all

result of the discovery of Richard III is crucial to understanding the economic

economic impact assessments and also limitations that are specifically relate to

impact the event has had on the city. The calculations shown over the following

this study.

pages show the methodology undertaken for assessing this.

5.2.1 General Economic Impact Constraints

The calculations have been undertaken in two stages:



The approach is constrained to a specific impact area.





The findings are reliant on the robustness of the ‘base case’.



There is an inability to count non-quantifiable economic benefits that have

Establishing the total number of increased visitors in general to Leicester
following the discovery of Richard III.



value to individuals or organisations (e.g. quality of life improvements, profile

Determining the number of these visitors that occurred as a result of the
discovery of Richard III.

raising, personal saving on travel time etc).
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5.3.1 Establishing the number of increased visitors to Leicester

Total Visitors to Leicester

following the discovery of Richard III.

Year

Data on visitor numbers to Leicester is available for 2012 and 2013 which shows
2012

there was an increase of 2.6% in overall visitor numbers from 2012 to 2013.
Source: Leicester STEAM Report 2013. This data is not yet available for 2014 or

2013

the early part of 2015. We have therefore, made assumptions about potential
visitor figures for these years based on available data charting trends in the local

2014

economy and national tourism trends. As explained in the previous section, in
order to estimate visitor numbers for 2014, a 5% increase on the 2012 figures has

2015

been assumed. (See section 5 for more details).

July-

Apr-June

2,536,087

2,156,721

2,224,131

2,321,950

9,238,889

Actual

Actual

Actual

Actual

Actual

2,544,466

2,336,528

2,279,978

2,314,251

9,475,224

Sept

Oct-Dec

years. Assuming that visitor numbers stayed at their 2012 levels could be
underestimating the visitor numbers. To be cautious we have assumed no
further drop.
It is considered that the biggest increase in visitor numbers will have been between
2012 - 2013 and 2014 - 2015. After re-interment , the focus will need to be on
sustaining these visitor numbers rather than necessarily increasing them
further. However, we have assumed a further small increase in the first quarter of
2015, up to the start of the re-interment celebrations, due to visitors interested in
the preparations for the re-interment5,000 additional visitors have been assumed.
The tables below set out the actual and estimated visitor numbers to Leicester from
January 2012 to March 2015 and are broken down by total visitors and day trip
visitors.
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Numbers

Actual

Actual

Actual

Actual

Actual

2,662,891

2,264,557

2,335,337

2,438,048

9,700,833

Estimate

Estimate

Estimate

Estimate

Estimate

2,667,891

2,667,891

Estimate

Estimate

Source: Actual Data from 2013 Leicester STEAM Report
Note: Visitor trends show that visitor figures had been falling in previous

Total Visitor

Jan-Mar

The Discovery of Richard III in Leicester Economic Impact Assessment

i. Visitor Split – Day any Overnight Visitors

ii.

The table below shows how these visitors are split into day and overnight visitors.

In this section we have used the actual and estimated visitor number figures to

Total Additional Visits made to Leicester since the Discovery

calculate the total number of ADDITIONAL visits made to Leicester since the
discovery of Richard III. (Note: This is total visits, not just those resulting from the

Day and Overnight Visitors to Leicester

discovery).

Day/
Year

Jan-Mar

Apr-June

July-Sept

Oct-Dec

Actual

Overnight
2,315,654

1,874,482

1,857,087

1,966,319

8,013,541

Actual

Actual

Actual

Actual

Actual

In order to calculate the additional number of visitors to Leicester since the
discovery, the visitor numbers for 2012 have been used as the “do nothing”

Day

scenario/ baseline position.

2012
220,433

282239

367,044

355,631

1,225,347

Actual

Actual

Actual

Actual

Actual

Overnight

The tables show the additional number of people attracted to Leicester each year
compared to the “do nothing”/ 2012 baseline position. This shows that between

8,223,319
2,296,433

2,054,481

1,910,696

January 2013 and March 2015, there were an estimated 830,083 additional visitors

1,961,708

Day

Actual
Actual

Actual

Actual

Actual

248,033

282,047

369,282

352,543

1,251,905

Actual

Actual

Actual

Actual

Actual

to Leicester.

2013
Overnight

2,431,436

1,968,206

1,949,941

2,064,635

8,414,218

Estimate

Estimate

Estimate

Estimate

Estimate

Total Visitors to Leicester

Year

Day
2012

2014
Overnight

231,455
Estimate

296,351
Estimate

385,396

373,413

1,286,615

Estimate

Estimate

Estimate

2,435,436

2,435,436

Estimate

Estimate

232,455

232,455

Estimate

Estimate

Estimated Actual

figures/ Do Nothing

Visitor Number

Increase in visitor
numbers from
Do Nothing position

9,238,889
Actual

2013

Day

9,238,889

9,475,224

236,335

Actual

Actual

Actual

2014

9,238,889

9,700,833

461,944

Actual

Estimate

Estimate

2015 (Jan-

2,536,087

2,667,891

131,804

Actual

Estimate

Estimate

2015
Overnight

2012 Baseline visitor

Mar)

Source: Actual Data from 2013 Leicester STEAM Report.

Total additional visitors compared to the do nothing
options
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iii.

Additional Day and Overnight Visits
The table below estimates the total additional visitors that have visited Leicester

The number of additional day visitors can be shown in the table below.

since 2012.

Total Additional Day Visitors to Leicester since 2012
2012 baseline
Year

visitor figures –
Do nothing

Estimated Actual
Day Visitor Numbers

Total Additional Visitors to Leicester since 2012
Increase in visitor
numbers from the do
nothing position

2012

8,013,541

2013

8,013,541

8,223,319

209,777

2014

8,013,541

8,414,218

400,677

2,315,654

2,435,436

119,783

2015
(Jan-Mar)

Visitor Type
Total additional visitors

830,083

Total additional day visitors

730,237

Total additional staying visitors

99,846

The next stage of the analysis is to understand how many of these visitors came to

730,237

options

5.3.2 Determining the number of visits that would have occurred
regardless of the discovery of Richard III

Total Additional Overnight Visitors to Leicester since 2012
2012 baseline
visitor figures –
Do nothing

Estimated Overnight
Visitor Numbers

Increase in visitor

We can estimate that an additional 830,083 visitors have come to Leicester since

numbers from the do

the discovery of Richard III.

nothing position

2012

1,225,348

2013

1,225,348

1,251,905

26,557

2014

1,225,348

1,286,615

61,267



Why have these additional visitors come to Leicester?

220,433

232,455

12,022



How many of them came because of Richard III?

99,846

A review of economic data, tourism statistics and publicity and press for Leicester

2015
(Jan-Mar)

The key questions we need to answer are:

Total additional visitors compared to the do
nothing options

across this period shows that undoubtedly the biggest single event that has
impacted on the city was the discovery of Richard III.
We also know that:

iv.

since 2012

Leicester because of the discovery of Richard III.

Total additional visitors compared to the do nothing

Year

Additional Visitor Numbers

Total Additional Visitors to Leicester
19

The Discovery of Richard III in Leicester Economic Impact Assessment



Previous trends before 2012 show a falling number of visitors to the city.

The calculations over the following pages calculate the economic impact of these



From September 2012 to February 2015, 217,700 people visited the cathedral.

additional visitors on the city.



Staff at the Cathedral estimated a six fold increase in visitor numbers.



The RIII Temporary Exhibition opened on 8 February 2013 and ended on 8

th

th

5.4

June 2014. During this period the Guildhall had 201,653 visitors.


6,880 people viewed the Richard III dig site when it was opened to the public
for 6 days in September 2012.



Increase in Visitor Spend in the Local Economy as a
result of Richard III

To calculate the increase in visitor spend on the local economy as a result of these

The Richard III Exhibition has received circa 40,000 visitors since 26

th

July

additional visitors we must first take the number of visitors who are visiting as a

2014.

result of Richard III and then multiply these by the anticipated spend per head of
these visitors.

Based on the above trends, the previous experience of Focus Consultants and
discussions with partners we are therefore assuming that at least 75% of the

This visitor spend figure is then multiplied by a variety of factors to calculate its

additional visitors came to Leicester as a result of the discovery of Richard III. We

consequential effects, ensuring that we capture the total effect on the local

could assume a higher percentage here but for prudence we have assumed 75%.

economy. These are:

Again we would suggest that more detailed information can be captured from


visitors in future so that these figures can be more accurately projected.

Multiplier effects: The further economic activity (jobs, expenditure or income)
that is associated with additional local income, local supplier purchases and

This equates to the following estimated visitor figures:

longer term effects of the intervention.
This can include indirect and induced effects:

Total additional visitors to Leicester since 2012 attributable to the
discovery of Richard III
Visitor Type

Total Additional
Visitors



75%

830,083

622,562

Total additional day visitors

730,237

547,678

99,846

74,885

Indirect: The effects of purchases made as a result of the intervention and
further purchases associated with linked firms along the supply chain.

Richard III

Total additional visitors

Total additional staying visitors



Attributable to

Induced: The effects associated with local expenditure as a result of those
who derive incomes from the direct and supply linkage impacts of the
project over a set period of time.

From the information in this section we have assumed that an additional 622,562
people have visited Leicester as a result of the discovery of Richard III.



Deadweight: The outputs that would have occurred without the intervention.



Displacement: The proportion of intervention outputs accounted for by
reduced outputs elsewhere in the target area.
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Leakage: The proportion of outputs that benefit those outside of the

In 2013 staying visitors to Leicester spent a total of £234.2m. There were 1.252m

intervention's target area or group.

staying visitors in 2013 and therefore on average, each visitor spent £187.
Source: Steam 2013

5.4.1

Visitor Numbers
Note: the overnight figures show spend for the total length of the stay, not

The table below highlights the additional visitor numbers to Leicester estimated to

spend per night.

be attributable to the discovery of Richard III since 2012.
The overnight figures are reinforced by the Visit England Great Britain Tourism
Survey 2013. The results are seen below:

Total additional visitors to Leicester since 2012 attributable to Richard III
Visitor Type

Total Increase In

Visitors Attributable

Visitor Numbers

to Richard III

Total Additional Visitors

830,083

622,562

Total Additional Day Visitors

730,237

547,678

99,846

74,885

Total Additional Staying Visitors

Domestic Tourism By Region
2012 Trips

2012 Spend

Average Spend per

(M) (£)

Trip (£)

West Midlands

8.5

1234

145.18

East of England

9.88

1674

169.43

East Midlands

8.5

1339

157.53

London

12.15

2784

229.14

Average spend per head is available through the 2013 Leicester Steam data.

North West

14.19

2664

187.74

This shows that:

North East

4.31

777

180.28

South East

17.92

2929

163.45

Day Visitors – Day visitors are tourists staying outside of Leicester and visiting

South West

19.74

4181

211.80

Leicester for the day.

Yorkshire and The
Humber

11.25

1807

160.62

In 2013, day visitors to Leicester spent a total of £277.9m. There were 8.223m

Scotland

12.75

2891

226.75

day visitors in 2013 and therefore on average, each visitor spent £33.80.

Wales

9.6

1588

165.42

5.4.2 Spend per Head

Source: Visit England Great Britain Tourism Survey 2013.

Overnight Visitors – Overnight visitors are staying visitors spending at least one

The survey showed the average length of stay was 3.1 nights with an average

night in Leicester.

visitor spend of £190 per trip.
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5.4.3 Calculating the Consequential Factors

to quantify the contribution that the tourism economy makes directly (through
activities in the sector) and due to spill-over effects (through supply chain and

a. Multiplier Effect

consumer spending that arise from the direct activity in tourism).

This section presents the wider economic contributions in terms of the multiplier

The analysis suggests that for a £1 increment there is likely to be an additional

effects that occur from an additional pound of visitor spending. Multiplier effects

£1.20 generated in the UK as a result of this activity due to the impact of supply

can be estimated using the findings from Deloitte and Oxford Economics. Their

chain effects. This is the Type 1 multiplier.

2013 report: Tourism: Jobs and Growth – The economic contribution of the tourism
economy in the UK, which was prepared for Visit Britain highlights the following

The analysis suggests that for a £1 increment there is likely to be an additional

information.

£1.80 generated in the UK as a result of this activity due to the impact of both
supply chain and consumer spending effects. This is the Type 2 multiplier. As we

Multipliers are a measure of the direct and wider (indirect or indirect and induced)

are interested in both the indirect and the induced multiplier effect the Type 2

effects relative to the direct effects.

multiplier (£1.80) has been used in this instance.

There are 2 key categories of multiplier:

b.



Type 1: which takes into account the direct and indirect effects – i.e. it is the

No deadweight factor has been applied in this instance as this has already been

ration of direct plus indirect effects to the direct effects. Type 1 multipliers

factored into the visitor figures. Only spend from additional visitors relating to

measure change in output due to the change in final demand. Type 1 multiplies

discovery of Richard III has been calculated. We are disregarding those visitors

take into consideration all these direct and indirect effects generated due to first

who would have come to Leicester anyway.

Deadweight: The outputs that would have occurred without the intervention.

round spending.
c.


Type 2: which, in addition to direct and indirect effects, captures the effects of

Leakage: The proportion of outputs that benefit those outside of the
intervention's target area or group.

spending by employees (induced effects) – i.e. it is the ration of direct plus
indirect plus induced to the direct effects. Type 2 multiplier takes into account,
in addition to direct and indirect effects, the extra activities generated within the

Here the leakage accounts for any spend of these visitors outside of the Leicester

economy through the expenditure made by employees in a particular sector.

area – for example, a day visitor to Leicester may stop at a café or service station
before they reach the city boundary. We already know that 37% of visitors to the

The multiplier effect continues until the money eventually ‘leaks’ from the economy

temporary visitor centre also visited Bosworth Battlefield. To reflect this we have

through imports – the purchase of goods from other countries. The report goes on
22
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assumed that 40% of all spend leaks out of Leicester. This represents a leakage
factor of 0.4.
d. Displacement: The proportion of intervention outputs accounted for by
reduced outputs elsewhere in the target area.
No displacement factor has been applied in this instance as this has already been
factored into the visitor figures.

Only spend from additional visitors relating to

discovery of Richard III has been calculated.

Total Visitor Day Visitors
X
Average Day Visitor Spend per Head
+
Additional Spend from Multiplier Effect
X
Leakage
+
Total Visitor Overnight Visitors
X
Average Overnight Visitor Spend per Head
+
Additional Spend from Multiplier Effect
X
Leakage

The calculations are shown in the table overleaf:
The total impact on the Leicester economy from an increased visitor spend,
including the consequential effects, as a result of the discovery of Richard III can
therefore be calculated using the following calculation:
23
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5.4.4

Visitor Spend Calculations

Increase in Visitor Spend in Leicester since the Discovery of Richard III, including the Consequential Factors

Total Visitor
Spend

Additional

% Visitors

Spend
per

Total

Head

Visitors

Attributable

Total

to Richard

Visitors

III

attributable
to RIII

£

Total

spend

Spend by

resulting

visitors

Type 2
Multiplier

from
Multiplier

£
£

Leakage

( Total spend +

Factor –

Percentage

additional spend from

spend

of spend

multiplier) x (1-leakage

leaking

remaining

factor)

out of

in the area

Leicester

£

Day Visitors

33.8

730,237

75.00%

547,678

18,511,508

1.8

33,320,714

0.4

60%

31,099,333

Overnight Visitors

187

99,846

75.00%

74,885

14,003,402

1.8

25,206,123

0.4

60%

23,525,715

Total

54,625,048
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5.5

Direct and Indirect Employment Created as a result of the
Discovery

This means that for every £54,000 spent in the local economy, one new job is

A key economic impact of the discovery of Richard III will be the job creation

Calculations in previous sections show that the additional spend in the tourism

potential in the local economy.

economy as a result of the discovery of Richard III is anticipated to be

created.

£54,625,048.
There will be 2 key elements to this:


Direct new jobs created.



Indirect jobs through additional spend in the economy.

Other Consequential Factors


5.5.1 Direct Employment

Leakage: The proportion of outputs that benefit those outside of the
intervention's target area or group.

It is anticipated that circa 18 direct new jobs (some temporary and some

No leakage factor has been applied - Leakage has already been applied in the

permanent) were created as a result of the discovery of Richard III in Leicester –

Visitor Spend Calculations.

further details of this can be found in the consultation section of the report.


5.5.2 Indirect Jobs
Indirect jobs can be measured using techniques developed by Deloitte and Oxford
Economics.

Their 2013 report: Tourism: Jobs and Growth – The economic

Displacement: The proportion of intervention outputs accounted for by
reduced outputs elsewhere in the target area.

There will be no displacement effect – all of the jobs have been created as a result
of the additional spend in the economy – they will be new jobs.

contribution of the tourism economy in the UK, which was prepared for Visit Britain
states:



The marginal revenue required to create a job in UK tourism is estimated to be

There will be no deadweight effect – all of the jobs have been created as a result of

around £54,000. This is based on regression analysis which suggests that the

the additional spend in the economy.

Deadweight: The outputs that would have occurred without the intervention.

elasticity of employment with respect to expenditure in the Hotels and Catering
sector is approximately 0.89. This indicated that for a 1 per cent increase in total
expenditure in UK tourism, it might be expected that FTE employment will increase



Multiplier: This section presents the wider economic contributions in terms of
the multiplier effects that occur from an additional pound visitor spending.

by 0.89 per cent.
Source: Deloitte and Oxford Economics, Tourism: Jobs and Growth (2013)

No multiplier has been included as this has already been factored into the visitor
spend figure.
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5.5.4 Calculating Turnover by Employee
We can therefore calculate the number of jobs available

for Leicester City

residents, within Leicester City as a result of the discovery of Richard III by

The Annual Business Survey Updated Data for 2013, published in 2014 identifies

calculating:

figures for ‘turnover per employee, per year’ for many different sectors of the
economy. The Annual Business Survey is conducted by the Office of National
Increased Spend in the Local Economy (£54,625,048)

Statistics.

÷
Marginal Revenue Required to Create a New Job (£54,000)

The Annual Business Survey collects financial information for the UK non-financial
business

This directly equates to the creation of 1,012 new jobs in Leicester resulting from

economy;

variables

covered

include

turnover,

purchases

and

approximate gross value added.

the discovery of Richard III.
We have therefore used data from the two most relevant sectors in which it is likely

5.5.3 GVA Impact

that jobs would have been created and then taken an average value of turnover
per employee per year across this range.

This section measures the impact that Richard III has had on GVA in Leicester.
GVA measures the contribution to the economy of each individual producer,

This can be seen in the table.

industry or sector in the United Kingdom.
Annual Turnover per Employee, by Sector
For the purposes of this analysis we have used the GVA measure of: turnover per
Sector

employee multiplied by the number of new jobs created as a result of the
discovery.
We already know the total jobs created from earlier calculations, but to complete
the calculation we now need to establish the ‘turnover per employee’.

Turnover per employee, per
year, FTE

Retail

117,560

Accommodation and Food Service Activities

38,729

Average

£78,145

Source: Annual Business Survey Data 2013, ONS
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Taking an average turnover per employee of £78,145 and multiplying this by the

Visitor Centre:

potential jobs created we can estimate the potential additional GVA generated:



If we assume an average of 2 volunteer hours per volunteer per week at the
Visitor Centre.

Number of New Jobs Created (1012)



The Visitor Centre has been open for 34 weeks.

x



There are 30 volunteers at the Visitor Centre.

Average Turnover by Employee (£78,145)
=

This represents 2,040 volunteering hours.

1,012 X £78,145 = £79,082,740
Total Volunteering Hours

5.5.5 Value of Volunteering
This is a total of 8360 + 1,235.5 +2040 + volunteering hours =11635.5 hours
From consultation with partners we know that the following volunteers have been
involved in the various Richard III related activities – see consultation section for

In January 2015 median earnings in pounds for employees working in Leicester

more details.

were £10.19 per hour.
Source: ONS annual survey of hours and earnings - resident analysis Note:

Cathedral:

Median earnings in pounds for employees living in the area, excludes



overtime.

If we assume an average of 2 volunteer hours per volunteer per week since the
discovery for volunteers at the Cathedral.




From discussions at the Cathedral we know that there are circa 50 volunteers

We can therefore calculate that the cost of paid staff to do this work would be as a

now up from 12. This is an additional 38 volunteers.

minimum:

It has been 110 weeks since it was announced that the remains found were
those of Richard III.

£10.19 per hour x 11635.5 hours = £118,566

This represents 8,360 volunteering hours.

5.6

The Economic Impact of the Temporary Exhibition

Temporary Exhibition:


It is anticipated that there were 1,235.5 hours of volunteering in the exhibition

This section reviews the impact of the Temporary Exhibition at the Guildhall in

and events around the exhibition.

terms of visitor spend and jobs created. This impact is included within our previous
figures but calculations have been undertaken to demonstrate the specific impact
of 2 major factors:
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When calculating visitor spend we have excluded city centre residents from our
calculations. This reflects the fact that many of these very local visitors may not

5.6.1 Visitor Spend

choose to spend additional money in the city as a result of their visit.
From a review of the Steam Data for Leicester in 2013 we know the following
visitor spend figures:

We know that 13% of visitors stay overnight Source: Leicestershire 2013 STEAM
Report. We can therefore apportion this percentage to the County, UK and
International visitors as shown in the table.

Day Visitors – In 2013, day visitors to Leicester spent a total of £277.9m. There
were 8.223m day visitors in 2013 and therefore on average, each visitor spent

Additional Visitor Spend in the Leicester Economy as a result of the Temporary

£33.80.

Exhibition

Overnight Visitors - In 2013 staying visitors to Leicester spent a total of

All Total

£234.2m. There were 1.252m staying visitors in 2013 and therefore on average,

Type of

County, Other

each visitor spent £187.

Visitor

To calculate total visitor spend we now need to understand the visitor profile to the
temporary exhibition.

Day

against county, UK and overseas visitors – 23% City, 77% from the County, UK

International

% Day or

Total

Spend per

Total Spend

Overnight

Visitors

Head

£

£

Visitors
Visitors

From a visitor survey at the temporary exhibition we know the split of local visitors

UK and

Average

Overnight
Visitors

155,273

87%

135,087

33.80

4,565,952

155,273

13%

20,185

187.00

3,774,682

and International.

Total

8,340,634

We also know from staff that during its opening period visitor numbers to the

From the table we know that the total increase in visitor spend in Leicester as a

temporary exhibition were 201,653. This can be seen in the table.

result of the temporary Richard III visitor centre was £8,340,634.

5.6.2 Employment

Visitor Numbers to the Temporary Exhibition
Segment

Associated Visitor

%

Numbers

City Centre Resident Visitors

23

46,380

County, UK and International visitors

77

155,273

The other key economic impact that the temporary visitor centre has is providing
employment in the local economy. The key element of this is the indirect jobs that
are currently sustained through the spend in the economy.

As previously

highlighted, for every £54,000 spent in the local economy, one new job is created.
Total

201,653
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We can therefore calculate that an additional 154 jobs were created in the local

We also know from staff at the centre that during its opening period visitor numbers

economy as a result of the temporary exhibition centre. (£8,340,634/ £54,000 =

to the exhibition to date are circa 40,000. This can be seen in the table.

154).
Visitor Numbers to the Richard III Exhibition

5.7

The Economic Impact of the King Richard III Visitor
Centre

Segment

Associated Visitor

%

Numbers

City Centre Resident Visitors

23

9,200

County, UK and International visitors

77

30,800

Total

40,000

This section reviews the impact of the Richard III Visitor Centre in terms of visitor
spend and jobs created. This impact is included within our previous figures.

5.7.1 Visitor Spend
When calculating visitor spend we have excluded city centre residents from our
From a review of the Steam Data for Leicester in 2013 we know the following

calculations. This reflects the fact that many of these very local visitors may not

visitor spend figures:

choose to spend additional money in the city as a result of their visit.

Day Visitors – In 2013, day visitors to Leicester spent a total of £277.9m. There

We know that 13% of visitors stay overnight Source: Leicestershire 2013 STEAM

were 8.223m day visitors in 2013 and therefore on average, each visitor spent

Report.

£33.80.

International visitors as shown in the table overleaf.

We can therefore apportion this percentage to the County, UK and

Overnight Visitors - In 2013 staying visitors to Leicester spent a total of
£234.2m. There were 1.252m staying visitors in 2013 and therefore on average,
each visitor spent £187.
To calculate total visitor spend we now need to understand the visitor profile to the
temporary exhibition.
From a visitor survey at the temporary exhibition we know the split of local visitors
against county, UK and overseas visitors – 23% City, 77% from the County, UK
and International. We have assumed the same split for the permanent exhibition.
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Additional Visitor Spend in the Leicester Economy as a result of the Richard III
Exhibition
Total County,
Average
Other UK and
Type of

% Day or

Total

Spend

Total Spend

Overnight

Visitors

per Head

£

International
visitor
Visitors, day
£
and night
Day
30,800

87%

26,796

33.80

905,705

30,800

13%

4,004

187.00

748,748

Total

1,654,453

Visitors
Overnight
Visitors

From the table we know that the total increase in visitor spend in Leicester as a
result of the permanent Richard III Visitor Centre was £1,654,453.

5.7.2 Employment
The other key economic impact that the Richard III Visitor Centre has is providing
employment in the local economy. The key element of this is the indirect jobs that
are currently sustained through the spend in the economy.

As previously

highlighted, for every £54,000 spent in the local economy, one new job is created.
We can therefore calculate that an additional 31 jobs have been created so far in
the local economy as a result of the Richard III Visitor Centre. (£1,654,453/
£54,000 = 31).
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