Freedom of Information Act 2000/Environmental Information Regulations 2004  
re: social media advertising spending
Your request for information has now been considered and the Council’s response to your questions is shown below.

You asked:

Could you please let me know how much you spent on advertising on social media platforms in each of the last four financial years - 2019/20, 2020/21, 2021/22 and 2022/23 - broken down by platform. 
For example
	Year
	Facebook
	Twitter/X
	Instagram
	TikTok
	Other
	TOTAL


Answer:
The Council uses social media advertising where appropriate as part of specific communications and marketing campaigns. It has been found to be a cost-effective way of targeting specific groups to either market services or promote behaviour change. The spend outlined below relates to the total spent in each financial year across a range of different communications and marketing campaigns. Examples include the marketing and promotion of income generating services such as the promotion of shows at De Montfort Hall, and significant campaigns such as recruitment of foster carers, promotion of Adult Education courses and the promotion of exhibitions and events across the Council’s museums.

	Year
	Facebook
	Twitter/X
	Instagram
	TikTok
	Other
	TOTAL

	2019/20
	£10,233.19
	£141.77
	n/a
	n/a
	n/a
	£10,374.96

	2020/21
	£6,325.12
	£85.29
	n/a
	n/a
	n/a
	£6,410.41

	2021/22
	£17,364.55
	£452.81
	n/a
	n/a
	n/a
	£17,817.36

	2022/23
	£50,103.08
	£632.47
	n/a
	n/a
	n/a
	£50,735.55


You may re-use the information under an Open Government Licence.

If you are dissatisfied with the handling of your request, please write, explaining your grounds of appeal, to: 

Internal Review

Information Governance & Risk
Email: info.requests@leicester.gov.uk
